We preserve nature’s gifts
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‘We preserve nature’s gifts’,
has been Ardo’s company motto for more than 50 years.

Ardo supplies its continuously growing markets around
the world with high quality frozen vegetables,
herbs and fruit.
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MISSION

Control of the entire supply chain
PRODUCTION

& PACKING

> CUSTOMER

STORAGE
& LOGISTICS
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MISSION

To excel in a worldwide frozen food market
via an integrated network of:

growing regions
freezing units
storage

logistics

quality

®
®
®
¢ packaging
®
®
® customer approach
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Facts & figures

‘commitment & professionalism’

History | Facts & figures | Sales | production & distribution sites | Proces flow | Product range | NPD | Frozen vs fresh | Our sustainable commitment \/\/e preserve nature’s gifts @



FACTS & FIGURES

Worldwide export

+100

History | Facts & figures | Sales | production & distribution sites | Proces flow | Product range | NPD | Frozen vs fresh | Our sustainable commitment \/\/e preserve nature’s gifts @



ARDO EXPORTS TO
+100 COUNTRIES
WORLDWIDE

History | Facts & figures | Sales | production & distribution sites | Proces flow | Product range | NPD | Frozen vs fresh | Our sustainable commitment\\Ve preserve nature's gifts @



FACTS & FIGURES

Employees

41414
3,800

I Our sustainable com

mitment \\e preserve nature’s gifts @



FACTS & FIGURES

Turnover

8 6 8mio euro

History | Facts & figures | Sales | production & distribution sites | Proces flow | Product range | NPD | Frozen vs fresh | Our sustainable commitment \/\/e preserve nature’s giﬁs @



Sales

‘long term customer relationships’
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INTERNATIONAL MARKET PRESENCE/WITH LOCAL APPROACH

QArdo North America

"""""""""""""" (q Asia
------ Q€ Ardo China

Central &
South-America

Oceania

History | Facts & figures | Sales | production & distribution sites | Proces flow | Product range | NPD | Frozen vs fresh | Our sustainable commitment \/\/e preserve nature’s giﬁs @



VW& ARDO NORTH AMERICA

A local sales, marketing & logistics office for Northern America

History | Facts & figures | Sales | production & distribution sites | Proces flow | Product range | NPD | Frozen vs fresh | Our sustainable commitment \/\/e preserve nature’s giﬁs @
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ETAIL SOLUTIONS

Retail stores, home delivery,
supermarkets, groceries,
cash & carry

History | Facts & figures | Sales | production & distribution sites | Proces flow | Product range | NPD | Frozen vs fresh | Our sustainable commitment \/\/e preserve nature’s gifts @



FOODSERVICE SOLUTIONS
| ———

Out of home consumption:
schools, health sector, public
services, social catering,
restaurants, business catering,
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History | Facts & figures | Sales | production & distribution sites | Proces flow | Product range | NPD | Frozen vs fresh | Our sustainable commitment \/\/e preserve nature’s giﬁs @




FOOD INDUSTRY SOLUTIONS 4

Frozen vegetables, potatoes, herbs,

rice & pasta used as ingredients for

production of ready meals, baby ‘
food, soups, pizza, etc ...

History | Facts & figures | Sales | production & distribution sites | Proces flow | Product range | NPD | Frozen vs fresh | Our sustainable commitment \/\/e preserve nature’s giﬁs @



Worldwide production, packing
& distribution sites

‘optimal sourcing on the most productive
growing regions’




21 PRODUCTION, PACKING &

DISTRIBUTION UNITS vl 2

IN 9 COUNTRIES WORLDWIDE V. 0
DENMAH D | ‘J‘

® Central & South-America
COSTA RICA FRUIT - LA PAZ

POH
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