ABInBev

Best Beer Company
Bringing People Togeth:
For a Better World



We’re looking for
people who can be
better than ourselves
and become our Future
Leaders. You will

decide what AB InBev
will look like in the
future.

Carlos Brito, CEO
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Our Company
==

18 billion-doll
brands globa

Retail sales value (USD billion)
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Employees worldwide
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We generated revenues v 'iiiii

of $47.1 billion in 2014

We have operations across
6 geographical zones,

in 25 countries and our

beers are enjoyed by
consumers in over

100 countries around
the world
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Our Brands

6 of the top 10
Most valuable beers
in the world
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We manage a portfolio of well over 7 Guinness
200 beer brands .
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Our Worldwide Company

-

‘ 18 billion-dollar brands
. globally

Retail sales value (USD billion)



Volumes (2014): 8.6 million hl

~1000 employees %, h:@
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#1 NA beer: Beck’s blue Lm@w

3 breweries —

Innovation: Cubanisto & Stella y _— 4
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Our Focus Brand strategy

Creating sustainable growth
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Local
champions



8% of our volume from Innovation
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FORTUNE,
WORLD'S MOST

ADMIRED
COMPANIES =
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ABInBev

Best Beer Company
Bringing PEOpIe Togu: ‘_
For a Better World

by Carlos Brito
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Be
Candid

As one of our People,

Expect
Fairness

Stretch
Yourself



Our 10 Principles

Best Beer Company
Bringing People Together
For a Better World
Integrity, hard work,
quality, responsibility

Lead by personal
example

Manage costs tightly to
support profitable
growth

Common sense and
simplicity

We are a company of
Owners

Greatest strength is our
People

Recruit, develop and
retain People better than
ourselves

Never completely satisfied
with our results




From

Dream

through

Culture

to B We're looking for People who
can be better than ourselves
P e O p I e and become our Future
Leaders. You will decide what
AB InBev will look like in the
future

Carlos Brito, CEO



ANY QUESTIONS?

THE OPPORTUNITY IS HERE

'AKE IT YOURS




